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Internet Access in America

� Households with Computers have Internet

� 78% Internet Connectivity At Median 
Household Income and Higher

� Internet Use Rates Very High

� High-Speed and Dial-up Variation
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The Political News Online

� 26 Million Americans Get Political News 
Online Daily in 2006

� Up from 11 million in 2002

� More Likely to be:
� Male, College Graduate, Broadband User
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Online Political “Types”

� Omnivores:  News and Political Junkies

� Selective Reinforcers:  Know About “Their”
Candidate or Party

� Tuned Outs: Know Little About Politics

� Contrarians:  Hate the Other Guy
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democratic Debate in 2004

� Internet Promotes Political Knowledge
� Can Merely Reinforce Bias

� Compliments Traditional Media
� With Broadband Growth, Replacing It

� Used to Find Non-Traditional Media
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Rise of the Bloggers

� Blogs Very Popular Among Liberals

� Sought Out by “Reinforcers”

� On the Left, Iraq is Key Issue

� Promote Different Agenda than 
Campaigns or Traditional Media
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Power of Blogs

� Senator Lieberman Primary Election 
Defeat

� Suggested Power:
� “Buzz”
� Net-roots
� Fundraising

� Actual Power:  Drive Traditional Media
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Campaign Websites

� Fundraising

� Identifying and Motivating the Active

� Insider Communication 

� Voter Education
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Fundraising Online

� In 2000, online fundraising insignificant

� In 2004, very important “online 
groundswell” via fundraising
� Howard Dean
� Wesley Clark

� Gives access to small donors
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Identification and Motivation

� Creating email lists of supporters

� Facilitating “Meetups”
� Meetup.com
� 75,000 Dean supporters attended meetups
� 96 percent became active participants in 

Dean Campaign
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“Credit Card” Participation 

� Promoting Participation – But not too 
much!

� Plagiarized Participation
� Letters to the Editor

� Communication with Family and Friends
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Communication and Education

� Position papers

� Ads 

� Schedules and Events

� Voter Registration Assistance
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Running Wild on the Net

� YouTube.com
� George Allen and the “macaca” comment

� MySpace.com
� Hillary Clinton in ‘08

� Facebook.com
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Conclusions

� Civil Education Tool
� Expands Information Availability

� Democratizing Elections
� Removing the “middle man”

� Currently “Liberal Biased” in America
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